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About the California Academy of Sciences



Steinhart Aquarium



Morrison Planetarium



Four-Story Rainforest



46 Million Scientific Specimens & 100+ Scientists 



… all under one Living Roof



About NightLife: Music



About NightLife: Creatures



About NightLife: Cocktails (it’s 21+)



(And science, of course)



The Basics

• Every Thursday, 6-10pm for 21+

• Weekly themes & live entertainment

• Reduced admission price



Programming

• Art + culture + science

• Build an experience 

with fun, educational, 

interactive, buzz-

worthy speakers and 

performers

• Tell a story with 

weekly themes

• Keep it fresh and 

experiment



Local Partners

• Work with key local partners that can help 

provide a unique experience and draw new 

audiences



Repeat Successes

• Create annual events to build upon that repeat 

visitors can look forward to



Keep Innovating

• NightLife LIVE summer music series



Know Your Crowd

• Regular visitor 

surveys

• Attendance 

trends



Get Creative



NightLife: The Team



NightLife: 7 years later …

“Best Aquarium Turned Dance Floor” by SF Weekly

“Best Steamy Date Night" by 7x7 Magazine

"Best Place to Party Like it's 1929" by San Francisco Magazine



Thank you!
www.calacademy.org/nightlife





Verano Muy Padre Latin Festival

Layne Pitcher 

November 16, 2015



Birth of an Event

LOOK TO EXISTING 

RELATIONSHIPS & 

STRENGTHS





Finding the Right Partner

1) Association 2) Assistance



Finding the Right Partner



Finding the Right Partner



Grow Your Share of the Pie



Know Your Niche

Buying Power?

Demographics?

Culture?

Ability to Reach?



Filling the Shoulders

NO!!



Filling the Shoulders

Yes

Yes Yes

Yes



Different is Good



It’s a Marathon

• Allow growth over time

• Review best practices

• Update project sheets

• Evaluate partnerships

• Set dates to plan



Presented by
Amie Wong, Sr. Digital Marketing Manager



About the California Academy of Sciences



Steinhart Aquarium



Morrison Planetarium



Four-Story Rainforest



46 Million Scientific Specimens & 100+ Scientists 



… all under one Living Roof



About NightLife: Music



About NightLife: Creatures



About NightLife: Cocktails (it’s 21+)



(And science, of course)



The Basics

• Every Thursday, 6-10pm for 21+

• Weekly themes & live entertainment

• Reduced admission price



Programming

• Art + culture + science

• Build an experience 

with fun, educational, 

interactive, buzz-

worthy speakers and 

performers

• Tell a story with 

weekly themes

• Keep it fresh and 

experiment



Local Partners

• Work with key local partners that can help 

provide a unique experience and draw new 

audiences



Repeat Successes

• Create annual events to build upon that repeat 

visitors can look forward to



Keep Innovating

• NightLife LIVE summer music series



Know Your Crowd

• Regular visitor 

surveys

• Attendance 

trends



Get Creative



NightLife: The Team



NightLife: 7 years later …

“Best Aquarium Turned Dance Floor” by SF Weekly

“Best Steamy Date Night" by 7x7 Magazine

"Best Place to Party Like it's 1929" by San Francisco Magazine



Thank you!
www.calacademy.org/nightlife



Presented by: TJ Mannarino, Sr. Director Entertainment Art & Design

November 16, 2015

Events: An Expanded Frontier for Your 

Business









Overall Events



Where do you start?

Decide what is your business need

Event/Show can fall into three categories

Major Attendance Drivers

Demographic Drivers

Capacity Relief 



Major Attendance Drivers

Non-Peak Time Period

General Attendance

Major Marketing Campaigns



Halloween Horror Nights



Halloween Horror Nights



Grinchmas

Macy’s Holiday Parade



Grinchmas

Macy’s Holiday Parade

Macy’s Holiday Parade



Grinchmas

Macy’s Holiday Parade

Grinchmas



Grinchmas

Macy’s Holiday Parade

Grinchmas





Mardi Gras
Mardi Gras



Mardi Gras
Mardi Gras



Mardi Gras
Mardi Gras



For Targeted Sales

Focused Attendance

Major Marketing Campaigns

Demographic Drivers





A Celebration of Harry Potter 



A Celebration of Harry Potter 





Rock the Universe





Grad Bash



Capacity Relief

During heavy peak periods

Adds event/show to spread out crowds

Not marketed, just added to your day





Mat Hoffman





Beat Builders



Beat Builders





Straight Outta Food Truck





Street Breaks



THANK YOU

Wrap Up

Know your Audience

Support your Business


