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THE SERIOUS BUSINESS OF FUN

The attractions industry is a vital part of the U.S. economy. There are more than 400 amusement parks and attractions in the United States, providing jobs for approximately 500,000 full-time and seasonal employees.

It is estimated that domestic and international travelers spend $47.8 billion annually visiting amusement parks and attractions. This generates approximately $8 billion in payroll and tax revenue. Moreover, these travelers spend an additional $65.5 billion in indirect expenditures such as transportation, food, lodging and other entertainment. 
Founded 90 years ago, IAAPA is the largest international trade association for permanently situated amusement facilities and attractions. IAAPA represents more than 4,100 facility, supplier, and individual members from more than 90 countries. Member facilities include amusement/theme parks, waterparks, attractions, family entertainment centers, arcades, zoos, aquariums, museums, science centers, resorts, and casinos. 

Safety is the number one priority for the attractions industry. IAAPA promotes the development of safety standards worldwide, working with ASTM International and other standards-setting groups to develop and update industry safety and maintenance requirements. 

IAAPA also promotes industry safety through:
Ride Safety Reporting – U.S. IAAPA member facilities must report injuries occurring on amusement rides to the National Safety Council on an annual basis. The NSC compiles this data and publishes a yearly “Fixed-Site Amusement Ride Injury Survey”, available on our website.
Advocacy – IAAPA tracks ride safety legislation and regulations and works with lawmakers to promote the inclusion of the ASTM F-24 Committee standards into state law and regulation.
Education and training – IAAPA offers programs, products and services to inform and train members and their employees. A full-day safety seminar is held in conjunction with each of the three IAAPA Expos. Most recently, IAAPA has expanded its outreach to the developing attractions industries in the Middle East and South America, producing a Middle East Safety Conference and offering “ASTM 101 for Latin America” in Spanish and English at its trade show in November 2009.

Communications – IAAPA distributes key information to both members and the public via regular news clips, a monthly magazine, and the web.
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