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‘ ‘ 3DBA strongly believes in using advertising to
promote its products worldwide. In a relatively
short period of time, we have been able to sell
multiple units of our produects, including Splash
Battle, 4D Theater, and Interactive Theater.
FUNWORLD is a very important marketing vehicle
for us in reaching the wide range of IAAPA
members, who are located all over the world
and represent a range of entertainment venues,
including theme parks, aquariums, science
centers, etc. 7 ’

—Roger Houben, 3DBA
“ FUNWORLD magazine is one of the
top industry publications and lead
> generators out there. We continue to
P see results from our advertising efforts
and are thrilled with the quality of the
publication! ’7

—Denise Weston, Creative Kingdoms
(owners and creators of MagiQuest)
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WHY ADVERTISE WITH US? —

Want to get your message to industry decision
makers at the highest level? Then the answer
is clear: Advertise with IAAPA’s publications.

FUNWORLD magazine, IAAPA’s monthly magazine, reports
on the latest trends and innovators across the attractions
industry. For daily updates on industry news and
developments, decision makers rely on News Flash and
IAAPA.org. IAAPA Attractions Expo Show Daily and The
Conference and Trade Show Program reach thousands
of attendees at the largest industry event in the world.
Whatever your goal, IAAPA has the publication to fit

your needs.

8%

of subscribers have
purchasing involvement for
products and services

of subscribers have
purchased at least one
major product in the past
12 months

9%

of subscribers intend to
make at least one purchase

Awards

_ ‘o am Best Feature Article
in the next 12 months “Living the Dream,” by Jeremy Schoolfield
resoemmanpusneamens— March 2006 issue of FUNWORLD
o Best Cover Photo
o BIES  March 2006 issue of FUNWORLD

of subscribers describe .

their job function as ?est Fea_ture Writing y . .

executive management BIES Caught in Between but Not to be Ignored” by Keith Miller

September 2006 issue of FUNWORLD
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DEMOGRAPHICS/CIRCULATION

Who reads IAAPA’s publications? The people most important to the success of your business; those who
have the authority to say “yes.” Our extensive research shows, if you want to reach industry decision
makers, there is no better way than through IAAPA’s products. From big to small, across the country and
around the world, IAAPA reaches the people who matter. See for yourself...

FACILITIES BY TYPE OF OPERATION

FECS......coonirienreinreieereieeneieeen, 36%
Small Amusement Parks............. 18%
Attractions .............c.cccoeeiinenne 13%
Waterparks ...........cccccooovveeveennnne 8%
Large Amusement Parks............. 14%
Zoos and Aquariums..................... 5%
Museums ............c.cocoevieinnninnenne 3%
Concessionaires ................c...c..... 2%
Resorts/Casinos.................c.co....... 1%

USA....oreereeree e 68%
Western Europe..............cccccvenenee. 13%
Latin America...............cccoovnecnnnne 6%
Canada............ccoovveveverrenercncccae 4%
FarEast............oooooininniicee 3%
Middle East ... 2%
Southeast Asia...............ccccoceeuennene. 2%
Eastern Europe............c.ccccoeerennen. 1%
South Asia............cccooovvvieeinnnnn, 1%
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EDITORIAL CALENDAR

MONTH TOPICS BONUS SPACE & MATERIALS

DEADLINE
J ANU ARY :;A:,I:'eAwAttractlons Expo 2008 Connections 11/21/2008
FEBRUARY 10 Ways to Drive Your Business IAAPI/CAAPA/Fun Expo 12/19/2008
Zoos/Aquariums
MARCH Conservation AZA 1/23/2008
APRIL ;:;’e?y& Beverage Bowl Expo 2/19/2009
Small Attracti
MAY R:::” ractions AAM/AALARA 3/20/2009
JUNE Waterparks/Water Attractions Asian Attractions Expo/ 4/17/2009
Safety Bowl Expo/WWA
Family Entertainment Centers
JULY Maintenance 5/22/2009
ew Rides and Attractions
AUGUST New Rid dA ions 2009 6/19/2009
Museums/Science Centers
SEPTEMBER ouseut lenc AZA/EAS 7/24/2009

Education/Entertainment

Destination Attractions

OCTOBER IAAPA Attractions Expo 2008 Preview WWA 8/21/2009

NOVEMBER/ SPECIAL DOUBLE ISSUE
DECEMBER Facility Operations

Eoton e N RR . B coiomseee |
pusiness HoP I
st "Wy 20035,
sy L alers D peoe! lshe Vear of the Frag
[\ W“ WOH l 1 ]

IAAPA Attractions Expo 2009 9/18/2009

Desert
Oggls 'ggdd’y

Waves
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WURI.D PRINT RATE & AD SPECIFICATIONS

Rates

4 Color Rate (CMYK) FREQUENCY

SIZE 1x 3x 6x 9x
Spread $4,265 $3,915 $3,675 $3,260
Full Page $2,550 $2,375 $2,195 $2,080
2/3 Page $2,315 $2,195 $2,080 $1,960
1/2 Page (HNV) $1,845 $1,660 $1,545 $1,425
1/3 Page (Sq/V) $1,545 $1,455 $1,280 $1,190
1/4 Page $1,335 $1,245 $1,140 $1,070

PREMIUM PLACEMENTS (four-color advertisements only, no B&W rate)
Covers 2, 3, Page 1, opposite Chair Page

and opposite TOC ~ $3,225 $3,010
Cover 4 $3,765 $3,550

$2,795
$3,335

$2,580
$3,225

11x
$2,965
$1,960
$1,785
$1,250
$1,100
$900

$2,250
$3,000

FULL PAGE BLEED:

8.375" WX 11.125" H

FULL PAGE NON-BLEED:

7.625” W X 10.375” H
LIVE AREA:

7.625” W X 10.375” H

1/2 PAGE HORIZONTAL

1/2 PAGE
NON-BLEED: VERTICAL
7"X4.5”

NON-BLEED:
3.375"x
9.25”

1/3 PAGE SQUARE
NON-BLEED: 1/3 PAGE
4.625” X 4.625” VERTICAL
NON-BLEED:
2.125” X
9.25”

2/3 PAGE
NON-BLEED:
4.625” X 9.25”

3.375” X 4.625”

1/4 PAGE NON-BLEED:

IAAPA

Guidelines for Ad

Materials Submissions

FILE FORMATS:

e PDFX-1A FILES (PREFERRED): All colors and
continuous tone images must be converted to CMYK
prior to creating PDF. Embed all fonts. DO NOT
DOWNSAMPLE images. Compression should be set
at JPEG-High Quality. Include 1/8” bleed, with crop
marks offset by 12 pts.

¢ ILLUSTRATOR: Convert all PMS colors to CMYK.
Convert text to outlines. All continuous tone images
placed in lllustrator should be 300 dpi and sized at
100%. Flatten transparency before creating PDF.

e OTHER FILE FORMATS: QuarkXpress, InDesign.
Include all imported graphics and Mac fonts.

MARGINS: All text must be kept 1/4” from edge of
trim on all bleed ads.

PROOFS: Supply hard copy color proof at 100%
created from file(s) supplied. Please send proofs
even when sending digital files.

MATERIALS DELIVERY: E-mail PDF files to
Michelle Wandres, Production Manager, at
mwandres@publishingsolutions.us or contact
your sales representative for FTP upload.

TRIM SIZE:
Final trim size of FUNWORLD is
8.125”w x 10.875”’h

Due to schedule
restrictions, FUNWORLD
cannot provide prepress
proofs.

All advertisements should be accompanied by a
printed proof, Color or B&W. Publisher and printer
cannot accept quality responsibility when only a
color digital laser print is submitted, rather than a
chromalin, match print, fuji, or similar or progressive
proofs or if files submitted do not follow the
guidelines as outlined.
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ELECTRONIC OPPORTUNITIES

www.JAAPA.org

Impressions per month 122,000

IAAPA.org is a one-stop-shop for Unique visitors per month 93,000 T
information on IAAPA events, member Pages/visit 3.69 e | 3 Th%fpmﬁ.wmn
benefits, and products and services. Time on site 3:19 ' ».,

There is no better place to advertise to

get your message seen than on IAAPA.org. And with a variety of banner
and button options available, whatever your goal or budget we have an
option to suit your needs.

W BUTTON DIMENSION: 125 (width) x 125 (height) pixels

ngestry Buyers’ Guide
1) Saares it ey

MAX FILE SIZE: 50k no looping or frame restrictions 5

Bookyiore

BANNER DIMENSION: 320 (width) x 60 (height) pixels
pixels

MAX FILE SIZE: 50k no looping or frame restrictions e [ :
: T s @ —"a
SIZE FREQUENCY HOME PAGE TABBED/INTERIOR e . ' il W
Banner monthly $1,850.00/month not available ] o
Button monthly $1,450.00/month $750.00/month | P E
Only 1 button and 1 banner are available on Home Page :

Only 2 button ads per Section/Tabbed/Interior pages available, placement in left column

Placement on these tabbed pages—Industry Resources, which includes FUNWORLD magazine.
Membership (including the members-only Industry Resource Guide), Government Relations,
and Community. (Advertising on the Expos & Events tabbed pages are available only as part of
an exclusive Sponsorship Package).

worr .| IAAPA NEWS FLASH

To get the very latest updates on industry news and developments right in their
inboxes, attractions industry decision makers count on IAAPA News Flash. This
e-mail goes directly to over 9,000 industry decision makers, and they receive it

ASSOCIATION NEWS

NEWH a1 [AAPA Attractions Expo 20087 On Tussday. Now
guru and trend-watcher, Fochard van Haojdoni will pre:
’ hsting 7 0 & e ARl Iodair,
introduction o vieal markiting Concapts and practice
Legestrations for any LAPA ona-day institute will e

ragratrabion for sl

every workday. So if you want to get your message seen by the people that matter,
Mt Jdm | you can count on News Flash to get it there in a hurry.
e it S BUTTON DIMENSION: ( File Type )
e e %’f,& 125 (width) x 125 (height) pixels The banners and buttons can be one
. i MAX FILE SIZE: of the two following types:
20k - no Flash - no looping or
frame restrictions GIF - These can be animated as

long as they are within the file size

468 X 60 pixels limitations. This file type is used for
banners with basic color formats.

BANNER DIMENSION: - . .

. ; . JPG - This file type is best suited
468 (width) x 60 (height) pixels for color pictur:)y %rmats. It has no
MAX FILE SIZE: animation available.
50k - no Flash - no looping or frame restrictions - J
SIZE FREQUENCY- per day  ADVERTISER RATE  INVENTORY PLACEMENT
Banner 468 x 60 $250.00/day 1 per News Flash Main column
Button  125x125 $175.00/day 4 per News Flash Right column
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IAAPA ATTRACTIONS EXPO OPPORTUNITIES

Trade Show

Program

SIZE

RATE

Full Page 4/C

Full Page B&W
1/2 Page 4/C (HNV)

1/2 Page B&W (HN)

Cover 2 4/C only
Cover 3 4/C only
Cover 4 4/C only

FREQUENCY

1x
$3,485
$2,850
$2,250
$1,915
$4,830
$4,700
$5,955

Trim size: 4” x 9”

(document size)

FULL BLEED:
4.25" WX
9.25” H

LIVE AREA:
3.5"Wx
8.5"H

BLEED AD:
45"WX
475" H

LIVE AREA:
3.5"WX

4.125"H

COVERAD
FULL PAGE AD

HALF
PAGE AD

The Show Daily

SIZE

RATE

Full Page

1/2 Page (HN)
1/4 Page (V)
Cover 2

Cover 3

Cover 4

FULL PAGE BLEED:
11.25” WX 14.25” H

LIVE AREA:
10.5"WX13.5”H

Trim size: 11”7 x 14”

(document size)

FREQUENCY EARLY BIRD RATE
(3 issues) expires August 31
$4,296 $3,935
$2,495 $2,100
$1,495 $1,315
$4,995 $3,600
$4,795 $4,250
$5,500 $4,950
1/2 PAGE
FULL PAGE HORZIONTAL 1/2 PAGE
NON-BLEED: FULL BLEED: HORZIONTAL
11.25"WX7.5"H NON-BLEED:

10.5” W X 13.5"H

LIVE AREA:
10"W X 6.125” H

10"W X 6.125" H

Guidelines for Ad
Materials Submissions

FILE FORMATS:

e PDFX-1A FILES (PREFERRED): All colors and
continuous tone images must be converted to
CMYK prior to creating PDF. Embed all fonts. DO
NOT DOWNSAMPLE images. Compression should
be set at JPEG-High Quality. Include 1/8” bleed,
with crop marks offset by 12 pts.

o ILLUSTRATOR: Convert all PMS colors to CMYK.
Convert text to outlines. All continuous tone images
placed in lllustrator should be 300 dpi and sized at
100%. Flatten transparency before creating PDF.

e OTHER FILE FORMATS: QuarkXpress, InDesign.
Include all imported graphics and Mac fonts.

MARGINS: All text must be kept 1/4” from edge of
trim on all bleed ads.

PROOFS: Supply hard copy color proof at 100%
created from file(s) supplied. Please send proofs
even when sending digital files.

MATERIALS DELIVERY: E-mail PDF files to
Michelle Wandres, Production Manager, at
mwandres@publishingsolutions.us or contact
your sales representative for FTP upload.

4 N
To Advertise Call:

Lyanne Dupra

Advertising Director

Capitol Media Solutions

500 Montgomery Street, Suite 400
Alexandria, VA 22314

+1 703/647-6242; Fax: +1 703/647-6259
Lyanne@capitolmediasolutions.com

Dan Ferrin
Advertising Director

1/2 PAGE 1/4 PAGE Capitol Media Solutions
VERTICAL ONLY .
VERTICAL NON-BLEED: 1447 Peachtree Street NE, Suite 350
FUL LIVE ” =

BLEED: MY 4.875"W X 6.125” H Atlanta, GA 30309

Dl 4.875” W +1 404/347-1755; Fax: +1 404/347-9771
1425"H Danf@capitolmediasolutions.com

12.625” H
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CONTACT INFORMATION

’ a N
It’s as €asy as Lyanne Dupra Dan Ferrin
Advertising Director Advertising Director
a phone . Ca" Capitol Media Solutions Capitol Media Solutions
or e-m aﬂ . 500 Montgomery Street, Suite 400 1447 Peachtree Street NE, Suite 350
Alexandria, VA 22314 Atlanta, GA 30309
-6242; Fax: +1 7 47-62 - ; : -
When you're ready to get your +1 703/647 6 ; gx + .03/6 6259 +1 404/34.7 1755’. Fax +.1 404/347-9771
Lyanne@capitolmediasolutions.com Danf@capitolmediasolutions.com
message seen by the people who \_ Y,

really matter, we’re here to help.
If you have a question or want
to learn more about all the ways
IAAPA’s publications can help
your company achieve its goals,
Lyanne and Dan are ready to
make it all easy.
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FUNW@E&@ 2009 IAAPA INSERTION ORDER

Publication
Print: D FUNWORLD Magazine I:l Show Daily D Show Program I:l Directory D Asian Expo Program
Web: [ News Flash [ 1 1aAPA.org

Ad size

D Double Spread D Full page D 2/3 Page D 1/2 Page Horz D 1/2 Page Vert
D 1/3 Page Square D 1/3 Page Vert D 1/4 Page

Ad type

Print: I:l Second Cover D Third Cover D Fourth Cover

Web: I:l IAAPA.org Button D IAAPA.org Banner D News Flash Button D News Flash Banner

Company/Advertiser name and contact info as it should appear in the ad index of the magazine

Advertiser

Address

City State Zip
Phone Fax

Contact person

E-mail address

Materials Redirect URL (for web & news banners)
D Pick-up D New materials to come URL

Duration of campaign

Print Web
[ gan. 09 (1 aprioe [luuyos  [octos | [ uan <00 [ Aprioo [ ouyoe [ oct. 09
[ ] Feb. ‘09 [(J may0s [Jaug. 09 [nov.os | [ Feb. 09 [ may0o [JAaug. 09 [ Nov. o9

[ March09 [Juue0s [sept. 09 [pec.co9 | [dmMarchos [uouneos [ sept.cos [ Dec. 09

Rate per month/day $ TOTAL $

Payment Options:

D Send invoice D Check Credit Card: D Master Card I:l VISA I:l American Express I:l Discover

Card # Expiration Date

Accepted by Advertiser (signature)

By signing this contract, you agree to the terms and conditions on page 10 of the media kit.

Lyanne Dupra Dan Ferrin
Contact Lyanne or Dan Advertising Director, Capitol Media Solutions Advertising Director, Capitol Media Solutions
- P 500 Montgomery Street, Suite 400 1447 Peachtree Street NE, Suite 350
for more information: Alexandria, VA 22314 Atlanta, GA 30309
703-647-6242; Fax: 703-647-6259 404-347-1755; Fax: 404-347-9771
Lyanne@capitolmediasolutions.com Danf@capitolmediasolutions.com
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|IAAPA ADVERTISING TERMS & CONDITIONS

By signing, the advertiser agrees to abide by all contract regulations as stated in the rate card. A $25 charge will be added for
a dishonored check. All cancellations must be in writing and shall not be considered accepted until confirmed by the publisher.
No cancellations are accepted after the space closing date. Publisher has the right to refuse any ad for any reason. Advertiser
or authorized agency must forward all materials in accordance with deadline schedule. If ad materials are not received by the
materials deadline detailed on the editorial calendar, FUNWORLD reserves the right to pick up previous artwork, if available. If
previous artwork is not available, FUNWORLD reserves the right to cancel with no refund.

Invoices are due net 30 days with approved credit. Interest of 1.5% per month will be added to all past due balances. First-
time advertisers and/or its advertising agency must submit a credit application or provide payment in full with insertion order.
The advertiser and/or its advertising agency agree to pay all costs of collection, including reasonable attorney’s fees incurred
by the publisher in connection with the collection of any past due account of the advertiser and/or its advertising agency.
Publisher shall have the right to hold advertiser and/or its advertising agency jointly and severally liable for such monies as
are due and payable to publisher for advertising which advertiser or its advertising agency ordered and which advertising was
published. Ad content should be consistent with the industry’s best practices in safety.

AD CONTENT RULES: Photos or illustrations cannot depict unsafe ride conditions or rider behavior (i.e. hands in air vs.
holding on while riding). Please refer to IAAPA.org for industry safety tips. Ad materials cannot depict rides or other products
that infringe upon another manufacturer’s copyright or patent. IAAPA reserves the right to request proof that advertiser has
adequate documentation for licensed products or original creations reflected in the ad artwork. Advertiser agrees that IAAPA
makes no recommendations or endorsements concerning Advertiser’s products or services. To the fullest extent permissible
pursuant to applicable law, IAAPA disclaims all warranties, express or implied, regarding Advertiser’s products or services,
including without limitation all warranties of title, non-infringement, merchantability and fitness for a particular purpose. IAAPA
does not guarantee, warrant, or endorse the products or services of any firm, organization, or person. Advertiser hereby
agrees to indemnify and hold harmless IAAPA, as well as its subsidiaries, affiliates, directors, officers, agents, and employees,
from and against all claims, liabilities, and expenses, including reasonable attorney’s fees, which may result from Advertiser’s
acts, omissions, or breach of this Agreement.

OUTBOARDING POLICY: Outboarding is defined as marketing, sales, and hospitality events conducted by exhibitors

and others capitalizing on the presence of buyers and/or sellers attending the original show without previously notifying a
trade show organizer and finalizing an arrangement that benefits both parties. This practice is considered unethical and is
condemned by IAAPA. It includes practices such as “coat-tailing,” “piggy-backing,” co-location of events, and large-scale
hospitality events, particularly during show hours. It also includes any advertising in any IAAPA publication or e-publication
that violates this policy.

TERMS: Advertiser will provide logo or banner ad image file to IAAPA or CMS. IAAPA reserves the right to refuse any
advertisement graphic that does not arrive 7 business days before the advertiser would like the banner to be produced online
or in the e-newsletter.

IAAPA agrees to display an advertising banner for the advertiser with a link from the banner to the advertiser’s page. The
banner will continue to be displayed for the duration of the contract. The contract is paid in advance and is automatically
terminated at the end of this period should no further arrangements be made. There are no refunds for early cancellation. The
advertiser agrees to supply ad banner(s) and information of where the ad should link to.

USAGE STATISTICS: IAAPA makes no guarantee to any published numbers at any given time. IAAPA shall not be held liable
for any claims as they relate to said usage statistics. IAAPA is not required to provide advertisers with usage statistics.

**Note: Signature on first page of advertising agreement authorizes acceptance of advertising agreement and terms &
conditions as stated above™*
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