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Creating a Social Media Marketing Strategy and Making It Work

Practical Social Media for
Family Entertainment Centers




nvestment (1)

Defining Goals (1)

Process (1)

Monitoring Your Brand Online (1)
Social Media Sites (22)
Understanding the Philosophy (1)
Creating a Strategy (2)
Measuring Success (1)
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Participation in Social Media is FREE

The Investment will be time:
Initial time to set up accounts
Not more than 4 hours total
Weekly commitment to updating content
A half hour a week or less

Additional paid advertizing on Social Media sites is:
Highly targeted
Reasonably Priced
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Drive visits to your facility

Maximize Customer Communication Touch Points
Meet people where they are
Communicate timely information

Take advantage of a
new advertizing medium

Enhance your relationships

with customers

Build your company brand

Provide excellent customer service
Employee recruitment
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Monitor Your Brand Online
Select Social Media Channels
Sign up and Create Profiles
Create Connections
Post and Interact

Understand the Philosophy
Create a Strategy
Measure Results
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Google Alerts

Receive email reports each time your facility or any topic of interest
to you is mentioned online in news articles and blogs.

SocialMention Alerts

Email updates of the latest relevant social media results base on
search phrase.

Twilerts, TweetBeep, TweetAlarm

Receive email reports when your brand or any topic of interest to you
is tweeted.

Video Alerts
Email updates once per day of up to 10 keywords.

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
Work wddonline



http://www.google.com/alerts
http://socialmention.com/alerts/
http://twilert.com/
http://www.tweetbeep.com/
http://www.tweetalarm.com/
http://www.video-alerts.com/
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http://facebook.com/
http://linkedin.com/
http://youtube.com/
http://twitter.com/

Linked [T

Social Media for Business Relationships
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2rotessione g o C Linkedm@

Your create a PROFILE and have CONNECTIONS

Use LinkedIn to communicate and maintain relationships with
business associates. See who your Connections are working with and
who they recommend.

Keep track of connections who change jobs

Join Groups related to your industry to receive news and participate in

discussions. ~
o W O
IAAPA T
APA FEC ) @ cntertainment
ommunity IAAPA | @ Centers Council

Subgroup: Operators
FEC-Family Entertainment Center/Location Based Entertainment

Receive email updates, so you only need to visit when you want to.
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http://www.linkedin.com/groups?gid=162277&trk=myg_ugrp_ovr
http://www.linkedin.com/groups?gid=1116477&trk=hb_side_g
http://www.linkedin.com/groups?home=&gid=2426084&trk=anet_ug_hm
http://www.linkedin.com/groups?about=&gid=1841652&trk=anet_ug_grppro
http://linkedin.com/
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http://linkedin.com/

2ate Connectic Linked [T].

Search for People or Companies your have worked with and invite
them to Connect.

Do not connect with people you do not know personally .

Once you have created some connections, look at their connections
for other people you may know or have worked with.

Join Groups of interest to you.

LinkedIn can automatically search your email contacts at Hotmail,
GMail, Yahoo! Mail or AOL upon request.

Enter Email addresses individually or upload a contacts file form
Outlook.

How to export your contacts from Outlook
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http://www.online-tech-tips.com/ms-office-tips/export-outlook-contacts/
http://linkedin.com/

o nate Linked m

Post "Network Updates” to your connections on what you are
currently working on or dealing with at your organization.

Example: Attending IAAPA in Las Vegas November 16 — 21 and giving a
presentation on Practical Social Media for Family Entertainment Centers

Continue to develop Connections .

Initiate and participate in discussions in Groups.

Recommend Connections.

Find vendors and associates of people you respect.

Targeted paid advertisements to businesses you want to reach.
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http://linkedin.com/

Facebook

facebook

The 800 pound gorilla
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Fastest
Growing
Network

Excellent
Demographics

Higher
Income
Users

26-34

3544

d5-5b

US Facebook Users By Age Group and Gender (2/1/09)
(InsideFacebook.com)

ssps
[
1]
55-85
Female T17.2a60
B fdale 468,580
W Total Users 1,228,660

45-54
1377440
B41,680
2,275 960
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10,000,000 15,000,000
35-44 2b-34
3,598,800 6,156,860
2,575,580 4,321,040
6,303,580 10,707,500

Female ®Whale W Total Users

18-25 =
———

18-25
10,405,700
2,618,080
19,31% 820

25,000,000

13-17
3,213,540
2,185,200
5.451,620
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http://www.insidefacebook.com/2009/02/02/fastest-growing-demographic-on-facebook-women-over-55/

PROFILES are for Individuals
You create a PROFILE and have FRIENDS

Only friends can view your profile and you can only
view profiles of your friends.

Wall: Only your Friends can post to your Wall

News Feed/Live Feed shows what your Friends are posting
Only your Friends can tag you in photos and videos

You upload videos and photos to your own page only

Only the Profile owner can update the Profile

PAGES are for Businesses
You create a PAGE and have FANS

Anyone can view your Page but
you cannot view your Fans’ Profiles

Wall: Only Fans can post to your Wall

You do not see what your Fans are posting

Fans can tag your photos and videos with their Friends
You can add the ability for Fans to upload photos and videos to your Page
Pages can have multiple administrators

Practical Social Media: Creating a Social Media Marketing Strategy and Making It
Work
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http://www.facebook.com/

Category

Museum/Attraction

Name of your Page \ ==

Name of your Facility

Facebook helps you connect and share with Sign Up
the people in your fife. It's fre and aryone can join

Check box: Do not make page publicly visible at this time.

Already have an account?

If you have a Profile, Fans of your Page will not be able to view your
Profile or see your personal posts to your Profile.

| do not have an account.

Date of Birth: Checking to be sure you are over 13
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Kalies Fun Paloce
Settings
Published or Unpublished : i . H [ chee |
Wall Settings

Show posts by you and fans? Yes

Default landing tab for your page?
Info
Wall
Fan Permissions
Post to Wall? Post Photos? Post Videos? Post Links?

Facebook Mobile: Do It Lo o =

Update your status AND upload photos and videos from your phone! :
Applications o

Discussion Board: Your choice. Most People will just post to your wall. o

Events: Yes. Allows you to post events, fans to RSVP and share the event. RS

Links: Yes AT : -

Notes: Yes, sort of like a Facebook Blog, Good place for coupons. = -

Photos: YES!

Reviews: Your choice.

Videe:YES i SRERSRTRE ITEEE TR R
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Don’t want to do it alone? Delegate!

Add a trusted employee as an additional Admin to be
able to manage the Page for you.
You can delete them as an Admin
at any time, but they can’t delete you. @
Spot check the Page to make sure g

they are keeping up and . =
posting appropriate content. _ ) ™~
Become a Fan of your own Page (Z e
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Post a sign on-site at your Facility

Your Website
Page Badge
Fan Box Widget (Cut and paste code into your site.)
Share Content (Cut and paste code into your site.)

Include a link in your personal email signature
and in all of your Email Marketing mailings.

Encourage all of your employees, friends
and family to become Fans of your Page.

Advertise on Facebook.
Target Geographically and Demographically
Create your own daily budget

Pazrper click or pay per impression

Practical Social Media: Creating a Social Media'Marketing Strategy and Making It
Work

Find us on
Facebook

'—{;;:'Qm Cedar Point on Facebook
el

[ | are a Fan
P iy

Cedar Point said goodbye to Demon Drop
on Sunday. Watch the video and see what
happened.

2009 PointCast
Episode Five

Cedar Point Thanks for a fantastic season.
We hope to see you in 2010! The offseason
begins with updates, photos and more. Stay
tuned.

Cedar Point has 256,531 Fans

S L
St
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http://www.widgetbox.com/widget/facebook-share

Post at least 1 time per week, not more than 3 (rare exceptions)
Update your status with special offers, discounts, coupons, or just entertainment.

|nte ra Ct W|th FanS WhO pOSt on yOUI’ Wa” Swings-N-Things Vote for Swings-N-Things as the Best Miniature Golf Course in

Cleveland on the Fox 8 Hotlist, after you vote for us print the confirmation page of
your vote for Swings-N-Things and bring it in anytime between March 26, 2010 -
May 2, 2010 and receive either a FREE round of Miniature Golf OR $5 off a Karts
Plus Pass as 0...Read More

Fun Photos: with permission of course
Attractions

fox8.cityvoter.com

Parties: Camps, Group Events T ot 2t ot e e
Guests enjoying attractions and food 5 Nicoe Martin kes i,
Employees, Employee Families
Videos
From your phone, Flip Video, or any video camera that plugs into your computer
Special Events
No school tomorrow?
Facebook Friends Day?

A great example of good execution: Swings-n-Things 3,344 Fans and Counting!

Practical Social Media: Creating a Social Media Marketing Strategy and Making It
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http://www.facebook.com/search/?q=swings+n+things&init=quick
http://facebook.com/

What are you doing right now?
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websitejeff Checking out the new @DisneyParks mobile magic
websites; so far, I'm impressed. Will definitely be including in my
#iaapa2009 presentation

You have an ACCOUNT E
and have FOLLOWERS

—alll ATET A5 1147 AM 9060 T

Twitter allows you to post Tweets ERIT Tweots nearhy
which are 140 character messages to your Followers. (s ) G

turtlenaose: lIEkanINg to: "ha warst of me" -
saosin (in gearch af solld ground alburn).
awespmel

Many users receive Tweets on their cell phones . e ot o s 6 re

iGioichi: Brtish gow apoopaes for
tragiment af Tudng. WSl would have bean

Users can "ReTweet” your message to their Followers, b L Ll
and so on and so on. Lo, o iz onzis aher?

Anyone can see anyone else’s Tweets by searching on a topic and
anyone can comment on anyone else’s Tweets, unless specifically
marked as private.

Mention other Twitter Accounts in your Tweets: @cedarpoint
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http://twitter.com/

Sign up Now on
TWItte r- CO m Saarch Fgin up now

Full name

T-Mobile misemymumioer Trmcbis Viginia Alec Bakdwin Seve Martin  ~unses

Username

Password
Email
That's it!

Here is a great video on How To Use Twitter (4 minutes)

Explore using Search or Trending Topics
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http://www.howcast.com/videos/149055-How-To-Use-Twitter

Fill in the Account Information under Settings to help people find you

URL of your website

One line “bio” you can use as a description of your facility
Location

Protect my tweets? NO!

Picture and Design

Add a picture to display with your tweets
Customize the background of your Twitter feed online. (Example)

Mobile

Input your mobile phone number to allow you to send Tweets via text message.

Device Updates “"On"” will send to your phone Tweets you are following,
replies to your Tweets and direct messages to your phone.

Practical Social Media: Creating a Social Media Marketing Strategy and Making It
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http://twitter.com/CPFun

- | ) 0. von}
Promote via signage on-site at your facility. *

Display the Twitter logo and link
to your Account from your website.

Katie R. Bruno

Link to your Twitter Account in the signature ; ceting manager, katie's Fun center
of your personal email and also from all of 303382

our Email Marketing emails. - fou
! ? il
Promote your Twitter Account on your Facebook,
YouTube and LinkedIn page.

Ask Friends, Family and Employees to become Followers.
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Messages must be 140 characters or less.

Use services such as http://tinyurl.com to shorten long URLS you may want to
include in your message.

http://www.cedarpoint.com/public/park/rides/coasters/corkscrew/index.cfm
becomes http://tinyurl.com/mahyv

Messages from your facility should be timely and relevant.
Tweet only when you have something of value.
Come in today for a Twitter rainy day special. Mention this Tweet.
Special event this weekend
Added something cool to your website , YouTube, or Facebook account
Swings-N-Things Twitter Account

Post Photos using TwitPic.com

Post your Facebook status updates on Twitter automatically.

You set this up in your Facebook Page settings.

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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http://tinyurl.com/
http://www.cedarpoint.com/public/park/rides/coasters/corkscrew/index.cfm
http://tinyurl.com/mahyv
http://twitter.com/swings_n_things
http://www.twitpic.com/

You[l[3

Broadcast yourself.
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You create a CHANNEL and have SUSCRIBERS

Upload your videos for the world to see to
generate interest in your facility
and traffic to your site.

YouTube video content is searched by Google and is considered
quality content. Your videos may be easier to find than your site.

YouTube Videos can be easily embedded
on your website to allow you to have video
on your site for free.

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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e

Click on “Create Account” on the
YouTube homepage

No difference between personal and
business accounts.

Username: Use your facility name as
one word such as "KatiesFunCenter”

Location: Country
Postal Code
Date of Birth: Making sure you are over 13

EX Wiceos Beirg 'Wanzise hew .

Gender

Add YouTube to my Google Account or create a Google Account
Email address

Password
Verify Email Address

You now have a YouTube “"Channel” that you can:
Customize the look
Upload videos
Favorite other’s videos

Practical Social Media: Creating a Social Media Marketing Strategy and Making It
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Settings
Title: Full name of your facility

Channel Tags: Keywords and Phrases
Mini golf
Go karts, go carts
Paintball

Themes and colors
Modules

Comments
Wilsonville Family Fun Center Channel
YouTube Help

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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http://www.youtube.com/user/Familyfuncenter
http://www.google.com/support/youtube/?hl=en

i Videc (1] Tube

Practical Social Media: Creating a Social Media Marketing Strategy and Making It

Upload any and all videos you have.

Up to 2 GB and up to 10 Minutes.

You can automatically share your uploads on Facebook and
Twitter.

Make sure your Title includes the name of your facility and
keywords that describe the content.

For each video write a unique keyword rich Description that
includes the URL of your website and an invitation to join one
of your other social media sites.

Add Tags which are keywords the help your video be found
by other users and allow users to create a Playlist based on

your tag.

wddonline
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Take advantage of the Transcript, Caption and Annotation features to
make your video more visible to search engines

Add a link to your YouTube Channel on your site

Add a link to your YouTube Channel in the signature of your emails
Link to specific videos within your email marketing campaigns

Highlight a specific attraction

Show an event
Embed videos into your website

Just cut and paste a piece of code.
Examples:

Wilsonville Embedded Video on Their Site

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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http://fun-center.com/public/wilsonville/corporate_fun/
http://youtube.com/
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Unlike other marketing avenues where people are just addresses, the
core of Social Networking is that people are PEOPLE.

Give your users the type of information you would like to receive as a
consumer.

ll-- :-UJL-‘ 7 £ = £ £ )
'kﬂ;-e:f:.'-»'zl” cedarpoint Eating leftover chocolate fudge from the season. See?

23117 P .. - g
— Winter has its benefits! (P.5. It's still fresh)

Value Entertainment
and Humor

Strive for Authenticity, Transparency and Honesty

In all writing, maintain a Conversational Tone vs. Marketing Tone

Come to Cedar Point for our last two weekends of Halloweekends.
Cedar Point is rockin' the scares for two more weekends. Not much time left! Who's coming?

Consider negative comments and feedback a customer service
opportunity. Serve instead of defend. Your fans and followers will

Practical Social d@df@ a'dat%@wocial Media Marketing Strategy and Making It .
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Set aside or set up an email address you control for all of
your Social Media accounts.

Select which of the Social Media opportunities you will use.

Delegate responsibility for each channel to an appropriate
staff member if you do not want to do it yourself.

Set up the account and customize the profile or have your
delegated staff member do it.

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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Review the account setup and profile design with your staff
member to be sure you like it, it represents your brand and
that all information is correct and appropriate.

Decide on the appropriate level of participation and
communicate your expectations to your staff member.

Review postings by your staff on a reqular basis, (depending
on your level of trust).

Review the overall strategy and staff member performance
annually.

Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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Growth trends in the Number of Fans, Subscribers, Connections or
Followers

Amount of interaction and how often your information is shared —
creating engaged customers
Facebook Insights Tool

Retweet trackers

Traffic generated on your website from Social Media Channels
Read your traffic reports

Traffic Sources and Referring Websites

Direct response at the facility to announcements and promotions
Improved Search Engine Ranking

Improved Click Through Rates on Online Ads
Practical Social Media: Creating a Social Media Marketing Strategy and Making It .
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http://www.facebook.com/help/search.php?hq=insight&ref=hq
http://www.wikihow.com/Track-Your-Retweets

Internet In The Palm Of Your Hand: A
Guide To Mobile Web Sites And
Applications

Jeff Prystajko
Thursday at 9:00 a.m.
Room s225

Facilities Operations Track
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